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Energy Labels: Highlights

73 countries, 4.9 billion people

Mandatory v. voluntary 

Information v. endorsement

Categorical v. continuous comparison

Target consumers, manufacturers, retailers

Effectiveness: Mixed Results



Categories

Categorical v. Continuous

1, 2, 3, 4, 5 = Categorical

1é ́é 5 = Continuous

Information v. Endorsement

13.1 SEER = Information

ENERGY STAR® = Endorsement



United States

Mandatory

Information

Continuous

Integrated with        

endorsement label

Low reported use by 

consumers

Limited impact on 

manufacturers



Australia

Mandatory

Information

Categorical

Newly integrated with 

endorsement label

More than 85% of 

consumers report 

using label when 

purchasing



European Union

Mandatory

Information 

Categorical

10% improvement in 

sales-weighted 

average efficiency of 

refrigerators (ô94 to ô99) 





Measuring Effectiveness

Label effectiveness

ÅComprehension, ease of use

ÅVisual appeal

ÅMotivating ability for consumers and 

manufacturers

Labeling program effectiveness

ÅAwareness and reported use of label 

ÅMarket impacts: supply and demand



Labeling: More than Design

Good design is necessary, but not 

sufficient

Public education and outreach 

Part of broader policy/program strategy

ÅLabels

ÅStandards

ÅMarket Transformation
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